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Abstract
Twitter is a form of new media that became popular in 2009 due to the influence of famous artists who started using the social media Twitter, besides that it is used by gadget users to exchange information, media to express themselves. Social media is like a side of the eye that can present aspects of use in positive and negative directions. In this study, the authors discuss the other side of the use of social media Twitter which is a cuddle care/love care service. Generally, these service actors are bridged by alter ego accounts because they can cover up their true identities. This study uses data collection techniques using observation techniques and in-depth interviews. This research approach uses phenomenology which is the study of one's life experience to study individuals subjectively feel the experience and give meaning to the phenomena experienced. The results of the research are that the motives of the informants to open cuddle care/love care services are because of the sense of emptiness that has been felt and the need for friends to tell stories or complain without any moral burden and judgment. Then, the informants used social media Twitter because the informants had the belief that the selected Twitter social media had values ​​that could fulfill the interests of the informants (value) and the informants felt free to choose which social media to use according to their own needs.
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INTRODUCTION
The meaning of the media tends to be related to the masses because there are many theories about the media that can be found in mass communication (Rukajat, 2018). It is undeniable that the word "media" tends to appear together with the means accompanied by the technology In representing something, social media is one of the right places, because each of its users can express ideas, ideas, feelings, and so on. It is on social media that audiences can represent themselves in form, writing, photos, or even a video. However, in this study, so that the discussion is not too broad, the authors focus more on social media Twitter (Suyitno, 2018). When we want to upload something on Twitter, we will be limited to 140 characters. So Twitter is a microblogging social media because it limits the characters that will be posted by its users (Saifulloh & Ernanda, 2018). Tweet is a designation for uploads on social media Twitter, which means small birdsong and has been included in the Oxford Dictionary (OED) since 2013 (Hadiyat, 2017). In June, the definition of tweet has developed into an upload made by a user on Twitter social media. According to We Are social, from the data summarized by the dataindonesia.id website, the number of monetizable daily active users (MDAU) on Twitter was recorded at 237.8 million per quarter II/2022 (P & Indrayani, 2019). This figure rose 16.6% compared to the same period the previous year. Meanwhile, Indonesia is the country with the fifth largest Twitter user in the world (Hardina & Irwansyah, 2021; Kirana & Pribadi, 2021). The number was recorded at 18.45 million users in January 2022. the number of monetizable daily active users (MDAU) on Twitter was recorded at 237.8 million per quarter II/2022. This figure rose 16.6% compared to the same period the previous year (Hardina & Irwansyah, 2021; Panjaitan et al., 2020). Meanwhile, Indonesia is the country with the fifth largest Twitter user in the world. The number was recorded at 18.45 million users in January 2022. the number of monetizable daily active users (MDAU) on Twitter was recorded at 237.8 million per quarter II/2022 (Hanifan, 2021). This figure rose 16.6% compared to the same period the previous year. Meanwhile, Indonesia is the country with the fifth largest Twitter user in the world. The number was recorded at 18.45 million users in January 2022 (Rijal, 2021).
	The perpetrators of cuddle care/love care services on Twitter social media are bridged by the conscious use of alter ego accounts that they create (Saputra, 2021). The alter ego account itself is the same as accounts on Twitter in general, it's just that the contents of the messages they upload are inseparable from sensual matters.Users of alter ego accounts on Twitter social media make their accounts a place to show another side of themselves or even be able to see what they are (Mekarisce, 2020). Making posts or uploads that really show themselves that have never been seen before on other social media accounts or in real life (Maulidhina, 2020). Apart from being a place to complain, the perpetrators of this alter account also often upload photos or videos that are not suitable for public consumption or can be called sexual content, and cannot be separated from opening cuddle care/love care services (Trisnani, 2017). Of course the motives and goals are different, such as looking for extra money, looking for more attention, looking for inner satisfaction (Damayanti et al., 2022). Understanding the alter ego itself is a secondary self, the appeal behind the alter ego lies in its secrecy-almost always an identity or second life that is hidden from family, friends, other people around the person or character (Arsanti, 2017). Derived from Latin and derived from Greek állos egṓ, the term is believed to have been coined by the writer Cicero, who described it as “a second self, a trusted friend.According to Tan (1995), in the Uses and Gratification Theory, various media have a lot of competition to get the attention of the audience (Solihin et al., 2021). Then, audiences can choose the media they want to use according to and be able to meet the criteria for information needs, entertainment, and a status to fulfill their satisfaction. The approach from media use and user satisfaction is useful for exploring these questions because basically the principles of using social media include the needs and motives for communicating of its users (Wahab et al., 2020). In Uses and Gratifications Theory explains that various media compete for the attention of users and viewers will choose which media can meet their needs which include information needs and their development, emotional relationships and status (Tan,That way, audiences have expectations of media that according to them can meet their needs and use. It is from this expectation that the author uses the Expectancy Value Theory model, in which this model explains that people's beliefs and evaluations about certain media can influence the gratification sought and which then affect media consumption (Azka, 2021). The results of media consumption affect the perception of gratification that is obtained or that provides feedback to strengthen or change individual perceptions of gratification-related attributes from certain media (Rayburn & Palmgreen, 1984). From the explanation of the background above, the problem formulation of this research is the motive of the perpetrator of the alter ego account on Twitter social media so that he opens cuddle care/love services. Based on research from Nevi Dwi Kirana and Farid Pribadi (ISIP Journal: Journal of Social and Political Sciences), entitled Dramaturgy Behind the Life of Alter Twitter Accounts explaining that the motive of the perpetrators of alter ego accounts is as an escape from the real world, the perpetrators think they can find friends who they feel have something in common with other alter ego account perpetrators, then alter ego account perpetrators also mostly prefer to be friends with people they don't recognize in the real world, although this does not apply to all Twitter users. Most perpetrators of alter ego accounts choose social media Twitter to open cuddle care/love care services, in the research of Muhammad Saifulloh and Andi Ernanda (Discourse, Scientific Journal of Communication Studies) with the title Communication Privacy Management in Adolescent Users of Alter Ego Accounts on Twitter, that Twitter has the advantage of being mobile and real-time, it also has a very different level of disclosure of private information, alter ego actors can also send messages with private identities that are kept secret. However, when compared to an application called Mi-Chat where the application is also real-time and can keep the real identity of the individual in the application secret and also the perpetrators of alter ego accounts with a sexual context can set rates and places for their customers. So, it can be said that Twitter and Mi-Chat social media are independent applications for their users in carrying out sexual contexts. As for the occurrence of alter ego accounts created on social media Twitter, based on research by Tetty Kris Setiana Panjaitan, Yanti Tayo, and Flori Mardiani Lubis (Channel Journal of Communication), with the title The Phenomenon of Using Pseudonym Accounts in Fulfilling Personal Identity Motives for Autobase @karawangfess Followers on Twitter, namely that there is no prohibition on Twitter social media if users use pseudonyms and do not use real names or show real identity. This can be the freedom of users to hide their identities and be free to express themselves in each of their uploads

RESEARCH METHODOLOGY 
The method used in this research is qualitative, in which qualitative research by Basrowi & Suwandi (2008:2) says that researchers can recognize the subject, feel what the subject experiences in everyday life. Qualitative research involves researchers so that they will understand the context with the situation and setting of the natural phenomenon being studied. Each phenomenon is something unique, different from the others because of the different context
This study uses a phenomenological approach. This research was conducted by means of interviews and also virtual ethnography because one of the author's sources was not willing to be interviewed in person. Collecting data outside the network is useful when discussing issues of originality and correctness of data (Achmad & Ida, 2018).
Source of data used in this studyas follows. First, dPrimary data is data that the author obtained directly from several informants who became alter ego account actors in forming a new self-identity on Twitter social media.. Second,Secondary data is data obtained from literature studies, namely by collecting data and laws and regulations, books byscientificand expert opinionThe informants in this study arecuddle care/love care service providers on social media Twitter.
This research uses two techniques, namely: (1) Observation.In this study, the authors made daily observations of alter ego account actors on Twitter social media in opening cuddle care/love care services.(2) Interview. Pwritedodirect in-depth interviews with informants, namely the perpetrators of alter ego accounts on Twitter social media in opening cuddle care/love care services.
In this study the authors used data analysis techniques with the Miles & Huberman model by carrying out the following steps, data reduction, data display/data presentation, and drawing conclusions and then verifying.
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First.reductiondorthat isresearchers foundreview results fromall field notes obtained through interviews, observation, and documentation studies, to be summarized later.Second,Display Databy servingthe data that has been obtained into a number of matrices or a list of categories for each data obtained.Third,Drawing Conclusions or Verifying data in the field by reflecting back, researchers can exchange ideas with colleagues, triangulation, so that scientific truth can be achieved.Fourth, the source triangulation technique, which means that it can be done by doing the lighting that is being done. The data can be described, categorized, which views are the same, which are different, and which are specific from the informants.

RESULTS AND DISCUSSION
a. Research result
1. Description of the Research Object

It is undeniable that Twitter social media has benefits for all individual needs. This platform can be both positive and negative, depending on how individuals use it and behave in it. Positive activities on social media such as looking for information that is currently being discussed, looking for entertainment, making friends through cyberspace, and so on.
Apart from positive activities, on social media Twitter there are also users who take advantage of things that are considered deviant. Most of the things that are considered deviant are uploaded through undercover accounts or what are known as alter ego accounts. The alter ego account itself is an account that shows the other side of the user, in this account the user is more dominant in uploading sexual photos or even selling bodies which is commonly known as cuddle care/love care.
From monitoring the Twitter timeline conducted by Netray Media Monitoring, the keyword cuddle has generated 6,482 tweets since the beginning of November 2021. The impression number has been monitored to reach 25 million interactions in the form of replays, retweets and favorites. Apart from this intimate hugging phenomenon, many also promote short dating services that provide cuddle services and it is undeniable that in practice they are almost similar to online prostitution or what is commonly referred to as "open BO". The perpetrators did adopt the system from online prostitution, such as the duration of time to serve customers.In addition, this service also leads to a consensual activity and is an illegal activity. Actors or service providers start by using bio on Twitter, profile photos, hashtags, or pinned which directly provide information that the account user offers cuddle care/love care services.
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Figure 1. Examples of Cuddle Care/Love Care Service Providers

This cuddle care/love care service is indeed easy to find on social media Twitter, the offers made by the actors openly make it easy for consumers to find the services they need. LikeIn the picture above, these accounts are cuddle care/love care actors spread across social media Twitter which is bridged by alter ego accounts. Most cuddle care/love care service providers use alter accounts to cover up the real identity of the service provider. The large number of cuddle care/love care service actors on Twitter social media is also followed by differences in the rates and rules of each actor, some of which require a DP before carrying out these activities and some do not use the system. Apart from the DP system, rates for cuddle care/love care are quite varied, ranging from hundreds to millions.
[image: ]
Figure 5. Example of Rates and Rules for Cuddle Care/Love Care Service Providers
Usually the communication process of the cuddle care/love care actors joins together if there is a menfess that contains looking for these services. After offering themselves, usually the service seekers immediately make a direct message to the cuddle care/love care service provider to find out the rate and rules of the service provider. After knowing the rates and rules, there must be an agreement from both parties to comply with these rates and rules. After that, usually the perpetrators offer to switch chat rooms to other applications such as Telegram, to make it easier to communicate and also because this application can cover all kinds of real identities, such as telephone numbers and so on.
1.1 Resource Search Process
In conducting research with the title The Other Sides of Using Twitter Social Media (Studies About Cuddle Care/Love Care Service Providers), of course the author also experienced several processes of searching for sources that occurred during this writing. Authors must have an alter ego account to be able to enter or explore the world of alter egos on social media Twitter and make it easier for writers to find potential sources. In addition, the author also follows alter ego accounts that provide cuddle care/love care services to observe what these accounts do. At first, the author tried to find sources by sending menfess to the alter ego fanbase so that the author's intentions and goals could be seen by many alter ego accounts that provide cuddle care/love care services.
Thus, the authors are trying to find potential resource persons who are willing to become the author's resource persons in this research. There were also several potential interviewees who could trust the author because the author gave his real identity and had time to exchange messages via direct messages because the writer wanted to know the basics or background of the actor in deciding to open a cuddle care/love care service. However, when the author chats back, the service actors do not receive any chat replies from the author's potential sources or there are also perpetrators who are deactivating their alter ego accounts. Again, the author sends the menfess to the alter ego fanbase in the same format as a source search, in which this time the author adds the final point "get benefits in the form of cash". Then, as at the beginning,
After searching for sources with the help of the alter ego fanbase, the authors finally found sources who could trust the authors, that the search for sources was true for the purposes of thesis research. So the authors made an agreement with the interviewees to conduct one-on-one interviews and chat via the Whatsapp application to ask a number of things that the authors had not asked at the time of the in-person interview.
1.2 Actors Cuddle Care / Love Care @wanitanita
The perpetrator of cuddle care/love care is a 26-year-old woman who comes from outside Java, she is a private employee at a company in DKI Jakarta. Starting from the curiosity of the perpetrator, the unfulfilled desire to carry out kissing activities with his ex-girlfriend, from there he began to feel curious and seek outlets through social media and he chose to use social media Twitter to vent his curiosity.
“I've been playing Twitter for a long time, and it's convenient, like hmm, it's really convenient, practical, you can upload anything without getting banned. On Instagram, I think many people can't reach out that account, I think you have to upload a photo of that first. What's wrong with Tiktok, my Facebook is also not because of old people. It's Twitter, it's so convenient that a lot of people have access to it and I also find a lot of new things on Twitter. It's my best app. It's just practical with typing. I prefer to type like a diary. I want to say what I think and feel without any filter, just tweet it straight away."

Then he found out whether on social media Twitter there was someone who was able to fulfill his desire, he chose to find someone to vent his desires by using an alter ego account. Understanding the alter ego itself is a secondary self, the appeal behind the alter ego lies in its secrecy-almost always an identity or second life that is hidden from family, friends, other people around that person or character. He admitted that he was embarrassed if he had to use his real identity on Twitter because he was looking for something, in fact, something sexual (kissing).
"When you asked me that, I turned around like that. Initially from my first kiss with my ex this year. I keep thinking about it, it's delicious. Then I found I love to be kissed. I love kissing. Wow, this seems like a new sensation that I've never tried. For these 26 new years. Then I think it will be channeled by my ex by meeting every day. Taunya, hmm. It's complicated like that, you know? How do you do it. If a relationship is like building a mood first, you can't do it every day like that, you can't. But I want it every day. I just want it to be like every time he drops me off in front of the house, I kiss him right away. Apparently, hmm not enough with him alone in my opinion. So, I found somebody else on Twitter. Then I seem to find the meaning of cuddle, first cuddle.

Starting from this, he found someone who could fulfill his desire to cuddle and kiss on Twitter. However, at that time he had not started cuddle care and love care services. He just found someone to fulfill his desire as FWB (friends with benefits). Until finally he felt that his FWB was only using him, in other words, this man only contacted him when he needed it. Relationships with unequal goals make resource persons with a username named @wanitanita disadvantaged. The benefits he gets are not worth what he gives. Even though she feels that she is suitable and there is interest because the man is smart and handsome, meets the qualifications of an ideal man, of course he can fulfill her desires.
"When I ran FWB from July to September, I turned off alter. I invested my feeling and my time into the FWB guy but it turned out to be this brother. Aaah…. It's kind of manipulating me like that because I feel what I'm getting. What I got, I already invested in you, you know. But you call me when I'm really excited or when I'm just cuddling. Implicitly he is like paying for food, but I don't need that. I can pay myself, but I think I need something else like that. Like what? There's something missing in me. So I feel like I'm an idiot and then I say I think I need self boundaries because I'm nervous about people."
He felt uneasy that he could not have an FWB (friends with benefits) relationship because he felt his feelings were too involved, whereas having an FWB relationship was only based on the benefits that could be obtained from both parties. The FWB trend has been a trend for a long time in Indonesia, which is commonly called TTM (friends but intimate). However, FWB is considered different from TTM, TTM itself is often interpreted as a relationship without status that can be mutually beneficial. FWB is also defined as a relationship without mutually beneficial status, but oriented towards sexual desire. the thing that distinguishes it from having an affair is only in its status. If, in a romantic relationship there is a desire to have and be responsible for each other. The thing that weighs on @Womenita to have FWB even longer is because there is no limit to her feelings for having her FWB man. Finally he chose to end his FWB relationship with a sense of disappointment.
"I need mandatory, like if I need you, you have something like that. But why is it that when you need me, I'm there. Where is it when I need you, you're not there. I invest too much to him but he doesn't invest too much to me. It seems like the effort is not being rewarded in my opinion."

Departing from the experience of complicated @womannita living a love story and the need for her desire to get kisses and cuddles. Finally, he decided to open a cuddle care/love care service. He feels that, he can take advantage of the power of fulfilling mutual desires with service users instead of feeling lonely and at the same time getting benefits in the form of money.
"I feel like I have power over men. They need me and I can take their money, that's a good feeling. Because I can meet a lot of people too. Why did I open this service because I have benefits that I can hold onto and the evidence is real and it feels good after you got this. I've tried FWB before and I think I invested too much and I got nothing.”
Initially @Womenita promoted herself as opening cuddle care/love care services by doing a jb-jb or replying to messages from tweets asking who opened cuddle care/love care services on her base alter ego.The meaning of Base itself is an account which is a gathering place for individuals with the same interests, hobbies and interests, then can disseminate information or send messages which will later be disseminated. This message is called Menfess.
Apart from that, he also lures customers by posting tweets with interesting topics such as movie recommendations, pets and others. According to him, discussing many topics with customers does not make both parties feel bored when spending time together.
"Because I often jb-jb, join together. Very active on Twitter right. I show them, I am attractive in many topics. So if for example you talk about a lot of things then you connect with me like that. Why, because I don't know either, people are basically lonely, so they need to be accompanied too, right? I show a lot of topics on my timeline like movies, cats and so on. Well, if you spend time with me, time won't be about that-it's always and I'm the person who replies quickly."

After doing jb-jb, @wanitanita got her customers via Twitter direct message or DM. Customers immediately ask for rates and rules for cuddle care and love care services. There are also several rules imposed by @Womenita to explain the activities that customers can get from cuddle care/love care. The rules in question are the limits of the activities that will be carried out when the customer has agreed on a price.
"First and foremost, I will explain that there is no sex for both of them. Usually I ask the rate first. If I open it, the price is 300k cc and 500k LC. Only if it fits, I'll give you the rules. The rules are just like limits, if your CC gets this, if your LC gets this. So when you are active there are limits so you don't end up having sex."

She also does not adhere to the DP system, this is what distinguishes the services offered by @wanitanita from other cuddle care / love care actors. Generally, the perpetrators will ask the DP first to make an agreement and also build trust between the two parties. @womanita builds trust with her customers by exchanging photos and can also make video calls through other chat applications. In addition, he also makes a good first impression on customers by responding to messages quickly (fast response), making customers trust him.
"I don't have a DP system, they definitely trust it like COD. It's trusted, it's finished. Because people are already traumatized, because when you see the base transfer first using the DP system, they are thought to be fakers or something. Yes, I'm already slow. He asked for my photo in DM or on Telegram, if for example he agrees, that's fine. I have to know his face first. If for example he doesn't suit me, duh, I think he's heavy or if he's long-winded or he doesn't want to give me a photo, I'll skip it. Or if for example he doesn't want to give a photo, just make a video call. I have to know the preview first, that's how the person is like."
He does not set the terms of his customers physically, if when they share photos or video calls and feel that they are compatible, then the transaction continues to make the agreement that has been agreed upon. In addition, the average age of those who use their services is 21-35 years old. However, according to @Women who use his services are men with below average looks. There are those who are indeed handsome but not many in number and there are those who look like adult men who are already married. Convenience is a fairly important part when actors and customers make transactions. Usually they do cuddle care or love care in a place like a hotel that has been agreed upon by both parties.
"Say hello first right, then hello blablabla, ask the question, right? Then they ask for photos, some ask, I often use English, there are people who suit me right away, switch to English right away, okay, I mean, kid, if for example I ask for something weird, I'll skip it. I adapt the language, their language. Someone used me you, you and me, and I asked them back too how old they were, so I adjusted the language too, or I adapted the topic, or I basically adjusted everything. So it's like building basic communication to candidates, that's how it is. Until someone DMs you, how come you're so friendly, so, so, so as the person providing the service. Is it basic, like building the conversation, building the mood, right? As much as possible I bring the positive vibes to someone, at least you smile, smile a lot, that's how it is."
From her experience meeting someone who is trapped in a FWB relationship, @Womenita feels like venting her anger and loneliness by using her strength as a woman that men need in general to do activities like cuddle care/love care. He feels that this way is the best way to get revenge for what happened in his past. Besides being able to vent all his emotions, he also makes money in a way that can fulfill his desires. The feeling of loneliness that @Womenita has felt since the beginning of the 2020 pandemic turned out to be quite a disturbing feeling. He feels lonely then that feeling creates an emptiness in his life. He feels he needs someone who can listen to his complaints, his daily stories. However, he does not want to share his burden with his closest friends or relatives because according to him, this will burden his friends and close relatives emotionally. He doesn't want other people to have to feel what he's feeling or have to feel empathy for what happened to him. He just wants to be heard without wanting to be given empathy and also suggestions and even judgmental comments. Because of that, he feels comfortable with all the activities involved in cuddle care/love care with his customers. Besides being able to let go of his lonely desires, he can also tell stories without having to be judged and receive empathy for customers and vice versa. He is also ready to listen to the complaints of his customers without having to feel empathetic and emotionally burdened. He doesn't want other people to have to feel what he's feeling or have to feel empathy for what happened to him. He just wants to be heard without wanting to be given empathy and also suggestions and even judgmental comments. Because of that, he feels comfortable with all the activities involved in cuddle care/love care with his customers. Besides being able to let go of his lonely desires, he can also tell stories without having to be judged and receive empathy for customers and vice versa. He is also ready to listen to the complaints of his customers without having to feel empathetic and emotionally burdened. He doesn't want other people to have to feel what he's feeling or have to feel empathy for what happened to him. He just wants to be heard without wanting to be given empathy and also suggestions and even judgmental comments. Because of that, he feels comfortable with all the activities involved in cuddle care/love care with his customers. Besides being able to let go of his lonely desires, he can also tell stories without having to be judged and receive empathy for customers and vice versa. He is also ready to listen to the complaints of his customers without having to feel empathetic and emotionally burdened. he feels comfortable with all the activities involved in cuddle care/love care with his customers. Besides being able to let go of his lonely desires, he can also tell stories without having to be judged and receive empathy for customers and vice versa. He is also ready to listen to the complaints of his customers without having to feel empathetic and emotionally burdened. he feels comfortable with all the activities involved in cuddle care/love care with his customers. Besides being able to let go of his lonely desires, he can also tell stories without having to be judged and receive empathy for customers and vice versa. He is also ready to listen to the complaints of his customers without having to feel empathetic and emotionally burdened (Puspitarini & Nuraeni, 2019).
2 Research Findings and Data Analysis
2.1 Motives of Cuddle Care/Love Care Actors
As already explained, the interviewee feels an emptiness within himself where he needs someone to exchange stories or complain without having to burden his sense of emotional responsibility and get negative judgment. Therefore, the method chosen by the interviewee is believed to be able to fulfill his loneliness and also can share stories or complain freely because he thinks that cuddle care/love care services will not burden his customers because they are limited by written regulations. So, from what was conveyed by the informant, he felt that using social media Twitter was the way he chose because the informant felt comfortable in use the social media.
2.2 Selection of Cuddle Care/Love Care Actors
	Freedom in choosing media is also very open in this era, every individual has the right to choose which media to consume to achieve their needs. In this case it refers to the Uses and Gratification Theory. based on the “active audience” approach, which examines communication from the perspective of how consumers use media. This theory is built on the premise that consumers actively select and consume certain media to meet their needs and achieve satisfaction (Qutoshi, 2018).
	The research subjects explained that they are interested in using social media Twitter as a forum for opening cuddle care/love care services. The reasons given by the interviewees were that social media Twitter is one of the social media that is practical, comfortable, can upload anything without worrying about being banned and can also get information quickly through its feature called "trending". The resource persons argued that Twitter social media is practical social media compared to other social media, such as Facebook, Instagram, TikTok, and so on. Speed ​​in getting information is superior to other social media because basically social media Twitter is based on writing which doesn't take too long to upload certain information. If seen from the additional explanation regarding the Uses and Gratifications Theory, namely Expextancy Value Theory is one of the mass communication theories that examines the influence of media use by viewers seen from the interests of its use. This theory suggests that a person's attitude towards media segments is determined by the values ​​they hold and their evaluation of the media. The essence of this theory is how an individual's attitude towards a number of media will be determined by beliefs about the individual's assessment of the media (Wang, 2018). For informants, using social media Twitter and making it a medium for opening cuddle care/love care services is a way they believe they can fulfill their interests, instead of getting benefits in the form of money.
2.3 Process of Opening Cuddle Care/Love Care Services
Departing from the unpleasant personal experience of the interviewee, namely being used by a man who has a Friend With Benefits relationship with the interviewee. The man only took advantage of the source when someone needed it, whereas if the source needed it, the man always had reasons to avoid and did not fulfill what the source needed. This inequality made the interviewees decide to end their Friend With Benefits relationship and from the experiences of the interviewees made her think that she must have power over the boys, where the interviewees feel that what the interviewees have and what the interviewees can do is something that men need.

3 Theoretical Reflections

In social media, individuals can be free to choose the media they think can meet their needs, use according to their respective interests and can also express whatever they are feeling. The number of social media in today's era, such as Instagram, Facebook, Twitter, and so on makes it easier for individuals to meet user needs according to their beliefs about social media (Alsridi, 2018).
	Freedom in choosing media can also be associated with the Uses and Gratification Theory, which in this theory actually states that it is individuals who play an active role in determining which media they will choose later. Katz, 1959 & Foulkes, 1962, explained that this theory was built on the premise that consumers actively select and consume certain media to meet their needs and achieve satisfaction (Sumiati & Girsang, 2018). Cuddle care/love care activities themselves are believed by sources to be an alternative way to relieve feelings of loneliness and can also share stories with customers without having to burden emotional responsibility as well as sources to get other income in the form of cash of 300 thousand for cuddle care with non-sexual services in the form of confiding, deeptalk, intimate hugs, and spoiled kisses (Angelone, 2018),With this activity, the resource person feels that their interests can be fulfilled, namely starting to fill a sense of emptiness and desire to feel happy when carrying out sexual activities such as kissing and hugging, proving that what happened by the resource person is in line with the Expectancy Value Theory that social media Twitter has values. for resource persons to deliver resource persons to fulfill their interests (Peters & Bodkin, 2021). However, it is very unfortunate for users of alter ego accounts, especially author sources where the freedom and interests of using social media are inversely proportional to the ethics and morals of the existing internet (Hesadiwana & Syafrini, 2022).This freedom is used for personal gain which is far from the word ethics and morals when using the internet because the things that the sources do do not reflect the ethics and morals of the real internet.In this study, informants have shown that indeed individuals have the right to use any social media, informants choose to use Twitter social media to meet their needs. The needs of the resource persons are the fulfillment of desires by opening cuddle care/love care services. The activities carried out by the resource person are not in accordance with the ethics and norms that exist on social media. Twitter should be an individual's social media to find deeper information, build relationships, entertainment and much more.



CONCLUSION

In this study, the authors focus on those who use an application or social media called Twitter. An app featuring features focused on writing. In this study, the authors also focused on resource persons with several qualifications, namely active Twitter social media users, using alter ego accounts and opening cuddle care/love care services on Twitter social media. Cuddle care/love care service providers open services in the form of sexual activity to their customers, claiming to open these services for reasons of limited funds. Low family economy makes a person to open cuddle care/love care services where these services are seen as open BO actors by the wider community to meet their needs. Besides that, There is also another goal in opening cuddle care/love care services, namely the inner needs of the service provider. The mental need for the perpetrator of the service is to overcome the feeling of loneliness, to share stories or complaints without the emotional burden that the listener is responsible for and also the needs of the perpetrator who really enjoys sexual activities such as hugging and kissing. PDoing cuddle care/love care services using social media Twitter. As already explained that there are lots of social media that can be used, but the perpetrators still prefer to use social media Twitter. The process of the perpetrator opening a cuddle care/love care service on social media Twitter which is bridged by an alter account. Opening a cuddle care/love care service on Twitter social media occurs due to the personal experiences of the perpetrators, including feeling insecure, hurt, bad experiences in love, and so on.
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